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About us

SSAT is a membership organisation, bringing together schools and academies from across the UK and globally, committed to 
achieving deep social justice. We offer insight and understanding into school practice and educational policy and research. Our 
professional development and school improvement programmes help leaders and teachers to further outcomes for all young 
people and develop leadership at all levels across the system.

We do this by providing a framework for exceptional education focused on teaching and learning, professional practice and 
leadership. This framework is underpinned by a commitment to social justice; our belief that every young person should go on to 
lead successful and fulfilling lives.

Advertise with SSAT - your trusted education partner

We’ve been a trusted education partner for over 30 years.

Advertise with SSAT and broaden your reach to our exclusive network of member schools and educators.

Speak to us about your campaign. We can then discuss our advertising packages and how we can help support your 
objectives. 

Already decided? Then reach out to us today and we will send you our booking form.

marcomms@ssatrust.org.uk

Tel: 020 7802 2300

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT
mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


EdClass Click here to learn more

EdClass provides a flexible and supportive learning environment 
tailored to individual needs. With a focus on academic 
excellence, personal growth, and digital accessibility, EdClass 
empowers students to thrive both inside and outside the 
classroom.

all classes
Ends 12.07.25

This could be 
your brand 

here

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Would you like your branding to appear front and centre to our 
entire network? 

This is the graphic advert space displayed at the top of our website 
homepage. Your advertising will be displayed exclusively in this banner 
area. Meaning your brand will be the only brand we promote within this 
space on our homepage. We can place a hyperlink behind your advert to 
take readers directly to your website to a landing page of your choosing.

Ad format Specification File Type

Homepage leaderboard banner 900px (w) x 150px (h) PNG/GIF

Pricing Duration Saving (on weekly cost)

£2,500 1 week -

£4,500 2 weeks 10%

£8,500 4 weeks 15%

*Rates exclude VAT. See Terms and conditions for details.

Homepage leaderboard banner

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


Join a school that puts your child’s growth and happiness at the heart of everything 
we do. Spaces are limited – secure your child’s place at Elementary Trust and watch 
them thrive!

Call us: 020 8356 4557 Email: enroll@elementarytrust.co.uk elementarytrust.co.uk

Elementary Trust
Where Bright Futures Begin!

Enroll Today!

This could be 
your brand 

here

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Your brand can speak to our entire customer and prospects network.

This is the advertising space displayed at the bottom of every page. 
Meaning your brand will be the only brand we publicise within this 
banner space across our website. We can place a hyperlink behind 
your advert to take readers directly to your website to a page of your 
choosing.

Ad format Specification File Type

Popup banner 900px (w) x 150px (h) PNG/GIF

Pricing Duration Saving (on weekly cost)

£1,700 1 week -

£2,890 2 weeks 15%

£5,440 4 weeks 20%

*Rates exclude VAT. See Terms and conditions for details.

Featured popup banner takeover
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Join a school that puts your child’s growth and happiness at the heart of everything 
we do. Spaces are limited – secure your child’s place at Elementary Trust and watch 
them thrive!

Call us: 020 8356 4557 Email: enroll@elementarytrust.co.uk elementarytrust.co.uk

Elementary Trust
Where Bright Futures Begin!

Enroll Today!

EdClass Click here to learn more

EdClass provides a flexible and supportive learning environment 
tailored to individual needs. With a focus on academic 
excellence, personal growth, and digital accessibility, EdClass 
empowers students to thrive both inside and outside the 
classroom.

all classes
Ends 12.07.25

EdClass Click here to learn more

EdClass provides a flexible and supportive learning environment 
tailored to individual needs. With a focus on academic 
excellence, personal growth, and digital accessibility, EdClass 
empowers students to thrive both inside and outside the 
classroom.

all classes
Ends 12.07.25

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

1

2

Bundle 
offerAd format Specification File Type

Homepage leaderboard banner 
and popup banner

Homepage leaderboard banner 
900px (w) x 150px (h)

Popup banner 
900px (w) x 150px (h)

PNG/GIF

Pricing Duration Saving (on cost of buying 
individual banner options)

£4,000 1 week 5%

£7,000 2 weeks 7%

£13,000 4 weeks 7%

*Rates exclude VAT. See Terms and conditions for details.

Want to go the extra mile with your advertising and reach even more 
of our network? Why not take over all of SSAT’s banner space.

This will absolutely get the user’s attention.

Yours will be the only brand (apart from our own of course) at the very 
top of our website homepage and across the bottom of every page of 
our website. We can place a hyperlink behind your adverts to send users 
directly to your website.

Your brand 
can go here

Your brand 
can go here

Banner bundle

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


Rethinking Education: The 
Imperative of School Reform

School reform modernizes education 
by improving equity, updating 
curricula, supporting teachers, and 
preparing students for global, 
technological, and lifelong learning 
challenges.

Read more

25 June 2025 Sponsored post

Teaching Commission Focus 
Group – What do school 
leaders say about teacher 
recruitment and retention?

England’s teacher recruitment and 
retention crisis is growing. In this 
Teaching Commission focus group, 
school leaders shared powerful 
insights into the pressures facing the 
profession, and the practical steps 
they’re taking to support sta� and 
sustain schools.

Read more

5 June 2025

Teaching Commission Focus 
Group Summary: What do 
early career teachers say 
about teacher recruitment and 
retention?
SSAT Leadership Legacy Fellows were 
invited to join this important 
discussion about the recruitment and 
retention crisis facilitated by Professor 
Mary Bousted, Chair of the Teaching 
Commission, and Commissioner 
Angelina Idun.

Read more

29 May 2025

Transformative collaboration: 
Reimagining teaching and 
learning
Recognising what Gert Biesta (2016) 
describes as “…the beautiful risk of 
education,” we hope that this short 
piece introduces you to how engaging 
with SSAT’s Embedding Formative 
Assessment (EFA) programme – 
proven, evidence-based professional 
development – has revolutionised our 
approach to working together on 
formative assessment.

Read more

22 May 2025

Top picks for you View all

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

By Michael Thompson, Director at Schools Research Institute, UK.

School reform is a critical and ongoing process aimed at improving the quality, equity, and relevance of education systems. As the world 
undergoes rapid technological, economic, and social changes, the need to adapt educational institutions to meet new demands 
becomes increasingly urgent. School reform encompasses a wide range of initiatives, from curriculum redesign and teacher training to 
funding models and governance structures. At its core, reform seeks to ensure that all students, regardless of background, have access to 
high-quality education that prepares them for the complexities of modern life.

Historically, school reform has evolved in response to societal shifts. In the 19th century, reformers like Horace Mann in the United States 
championed the idea of free, universal public education as a means of promoting civic responsibility and economic opportunity. The 
early 20th century saw the rise of the Progressive Education Movement, led by thinkers such as John Dewey, who emphasized 
experiential learning and the development of critical thinking skills. These early reforms laid the foundation for modern education 
systems, but they also highlighted the challenges of implementing change in deeply entrenched institutions.

The post-World War II era brought new urgency to school reform, particularly in the context of civil rights and social justice. Landmark 
decisions like Brown v. Board of Education in 1954 underscored the need to address racial segregation and inequality in schools. In many 
countries, education became a battleground for broader struggles over equity and inclusion. Reform e�orts during this period focused on 
expanding access to education, improving teacher quality, and addressing disparities in funding and resources. Despite these e�orts, 
significant gaps in educational outcomes persist, particularly for students from marginalized communities.

Today, the need for school reform is driven by a combination of global trends and local challenges. The rise of the knowledge economy 
has transformed the skills required for success in the workforce. Employers increasingly value creativity, collaboration, and digital 
literacy—competencies that are often underemphasized in traditional education systems. At the same time, technological 
advancements have created new opportunities for personalized and flexible learning, while also raising concerns about equity and 
access. The COVID-19 pandemic further exposed the vulnerabilities of existing systems, highlighting the digital divide and the 
importance of social-emotional learning.

One of the central areas of school reform is curriculum and instruction. Modern curricula must balance foundational knowledge with the 
development of 21st-century skills. This includes a stronger emphasis on science, technology, engineering, and mathematics (STEM), as 
well as the integration of arts, humanities, and social-emotional learning. Culturally responsive teaching practices are also gaining 
traction, as educators seek to reflect the diverse experiences and identities of their students. Reform in this area often involves revising 
standards, developing new instructional materials, and providing professional development for teachers.

Assessment and accountability are also key components of school reform. Standardized testing has long been used to measure student 
achievement and hold schools accountable for performance. However, critics argue that an overreliance on testing can narrow the 
curriculum, increase stress, and fail to capture important aspects of learning. In response, some reformers advocate for more holistic 
approaches to assessment, including project-based learning, portfolios, and performance tasks. These methods aim to provide a more 
comprehensive picture of student learning and promote deeper engagement with content.

Teacher quality is widely recognized as one of the most important factors influencing student outcomes. E�ective school reform must 
therefore include strategies for recruiting, training, and retaining high-quality educators. This involves improving teacher preparation 
programs, o�ering ongoing professional development, and creating supportive working conditions. In some systems, performance-based 
evaluations and career advancement opportunities are used to incentivize excellence. However, these approaches must be carefully 
designed to avoid unintended consequences, such as teaching to the test or discouraging collaboration.

Equitable funding is another critical issue in school reform. In many countries, school funding is tied to local property taxes, leading to 
significant disparities between wealthy and low-income communities. Reform e�orts often focus on developing more equitable funding 
formulas that allocate resources based on student need. This may include additional support for students with disabilities, English 
language learners, and those from low-income families. Investments in school infrastructure, technology, and early childhood education 
are also essential for leveling the playing field and ensuring that all students have the tools they need to succeed.

School choice and innovation have become prominent themes in recent reform debates. Charter schools, magnet programs, and voucher 
systems are often promoted as ways to increase competition and provide families with more options. Proponents argue that these 
models can drive innovation and improve outcomes, particularly in underserved communities. However, critics raise concerns about 
equity, accountability, and the impact on traditional public schools. The evidence on school choice is mixed, with some studies showing 
positive e�ects and others highlighting the risks of increased segregation and resource disparities.

Implementing school reform is a complex and often contentious process. Political and ideological divides can hinder progress, as 
stakeholders disagree on the goals and methods of reform. For example, debates over curriculum content—such as the teaching of 
history, climate change, or gender identity—can become flashpoints in broader cultural conflicts. Additionally, reforms that are 
well-designed on paper may falter in practice due to inadequate training, resistance to change, or lack of coordination. Successful 
implementation requires strong leadership, stakeholder engagement, and a commitment to continuous improvement.

International case studies o�er valuable insights into e�ective school reform. Finland, for example, is frequently cited as a model for its 
emphasis on equity, teacher professionalism, and student well-being. The Finnish system features minimal standardized testing, a broad 
and balanced curriculum, and high levels of trust in educators. In contrast, the United States has pursued a more test-driven approach, 
with mixed results. While some reforms have led to gains in math and reading scores, persistent achievement gaps and concerns about 
overtesting remain. Other countries, such as Singapore and Canada, have also implemented successful reforms by focusing on teacher 
development, curriculum coherence, and data-driven decision-making.

Rethinking Education: The Imperative of School Reform
25 June 2025 By Guest

Sponsored post

25 June 2025

Rethinking Education: The Imperative of School Reform

School reform modernizes education by improving equity, updating 

curricula, supporting teachers, and preparing students for global, 

technological, and lifelong learning challenges.

By GuestSponsored post

Do you have a story to share? Advertorials are a great choice to 
reach readers, using a longer-form, more content-rich advertisement. 
Our advertorials remain on our website forever (unless you request 
removal) and will receive a push across our socials.

	� Featured in our popular Blogs on our website.

	� Highlighted in our ‘Top picks for you’ on our website homepage for 
two weeks.

	� Promoted across our socials.

Pricing Specification Additional Information

£1,200

Advertorial Length: 
2,000 words but we recommend 

650 words
Featured blogs 
image format:

1000px (w) x 375px (h) banner, 
plus a 

300px (w) x 200px (h) 
(thumbnail)

20-30 words for our 
homepage ‘Top picks for you’ 

sponsored post.

We can also embed up to 
three links to other resources 

and websites.

*Rates exclude VAT. See Terms and conditions for details.

Blog homepage Blog Content Page

Advertorial

This could 
be your 

advertorial 
here

This could 
be your 

advertorial 
here

This could 
be your 

advertorial 
here

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT
https://www.ssatuk.co.uk/blog/


Communication Science - does it 
really work?

Learn more

Friday 11 July 2025

Sponsored post

Embedding Formative Assessment 
Briefing

Learn more

Thursday 26 June 2025

Leading with AI

Learn more

Wednesday 24 September 2025

Introduction to Coaching

Learn more

Wednesday 8 October 2025

Upcoming events View all

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Pricing Specification Additional Information

£1,200

Text 
Title only 15 words
Featured Image

1000px (w) x 600px (h) PNG.

N/A

*Rates exclude VAT. See Terms and conditions for details.

Do you have an event coming up that you would like to promote to 
our network?

	� Featured in our list of informative Events on our website, until the 
day after your event, when it will automatically be removed from our 
events calendar.

	� Highlighted in our ‘Upcoming events’ on our website homepage for 
two weeks.

	� Promoted across our socials.

Sponsored post

July 2025

£19 per person
Find out more

Friday 11 July / Online

Communication Science - does it really work?

Focused event promotion to our community

This could 
be your 
event 
here

This could 
be your 
event 
here

Purchase advertising space in the dedicated events areas on our 
website along with a plug in our decision-makers Dates for the 

Diary email, and receive a substantial discount!
Click here to find out more

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT
https://www.ssatuk.co.uk/whats-on/


Want to access the senior leadership team (SLT) decision makers in 
one of our most read email bulletins?

We can drop details about your event direct into the inbox of all of the 
most senior of SSAT’s exclusive membership community and prospects, 
in our popular Dates for the Diary email.

This option offers you exclusive access to one Dates for the Diary email, 
but you can choose to advertise in more editions to increase your event 
exposure.

We can also place a hyperlink within your advert to take readers directly 
to your website or a link of your choosing.

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Exclusive decision makers’ email takeover - events

Purchase advertising space in the dedicated events areas on our 
website along with a plug in our decision-makers Dates for the 

Diary email, and receive a substantial discount!
Click here to find out more

Pricing Duration Saving you

£2,500 1 edition -

£3,500 2 editions 12.5%

Ad format Specification File Type

Email takeover - events

Text Length - 
Title only 15 words

Image - 
600px (w) x 250px (h)

PNG/GIF

*Rates exclude VAT. See Terms and conditions for details.

This could 
be your 
event 
here

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


Create a combined event promotion strategy for maximising your 
event advertising!

We can drop details about your event direct into the inbox of all of the 
most senior of SSAT’s exclusive membership community and prospects, 
in our popular Dates for the Diary email. In addition your event will be:

	� Featured in our list of informative Events on our website, until the 
day after your event, when it will automatically be removed from our 
events calendar

	� Highlighted in our ‘Upcoming events’ on our website homepage for 
two weeks.

	� Promoted across our socials.

Pricing email marketing and 
event promotion Duration Saving (on cost buying event email 

and website advertising separately)

£3,000 1 edition 6%

£4,000 2 editions 15%

Ad format Specification File Type

Email marketing and event 
promotion

Text Length - 
Title only 15 words

Image - 
Email - 600px (w) x 250px (h), 
Event - 1000px (w) x 600px (h)

PNG/GIF

*Rates exclude VAT. See Terms and conditions for details.

Communication Science - does it 
really work?

Learn more

Friday 11 July 2025

Sponsored post

Embedding Formative Assessment 
Briefing

Learn more

Thursday 26 June 2025

Leading with AI

Learn more

Wednesday 24 September 2025

Introduction to Coaching

Learn more

Wednesday 8 October 2025

Upcoming events View all

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Email marketing and event promotion bundle

1

2

Bundle 
offer

Your 
event 
can go 

here

Your 
event 
can go 

here

https://www.ssatuk.co.uk/whats-on/
mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

SSAT works closely with a wide range of professionals across the education sector, from classroom teachers to senior leaders and headteachers. 
While the majority of our engagement comes from secondary schools, we also have strong and growing connections with colleagues in primary, 
special schools, and multi-academy trusts (MATs). Our user base spans all phases of education reflecting the breadth and diversity of our educational 
community.

We engage with a loyal community of dedicated education professionals on a daily basis

Who will your advertising reach?

Socials

40,000+
Followers across 

Bluesky, Facebook, 
LinkedIn and Twitter (X)

Email

Over 20,000
Recipients

Website

Over 20,000
Views

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


1.	 DEFINITIONS 
1.1	 “Advertiser” means the person, firm or company placing an advertisement via the 

Service. 
1.2	 “Agreement” means these Terms & Conditions together with the signed Booking 

Confirmation. 
1.3	 “Booking Confirmation” means the document (including email) confirming the details of 

the Advertisement and acceptance of these Terms. 
1.4	 “Confidential Information” has the meaning set out in clause 9 below. 
1.5	 “Effective Date” means the date on which we receive the signed Booking Confirmation. 
1.6	 “Fees” means the sums payable by the Advertiser as set out in the Booking Confirmation. 
1.7	 “Service” means the provision of online advertising via our platform, as described in the 

Booking Confirmation. 
1.8	 “Specification” means the copy, artwork and any instructions provided by the Advertiser 

in accordance with clause 4.1. 
1.9	 “SSAT”, “We”, “Us” or “Our” means SSAT (The Schools Network) Ltd., registered number 

08073410, registered office at Office 11, 295 Chiswick High Road, London W4 4HH. 

2.	 BOOKING AND ACCEPTANCE 
2.1	 A binding contract arises when we receive (by email or post) a duly signed Booking 

Confirmation from the Advertiser. 
2.2	 The Booking Confirmation must state any Purchase Order number at the time of booking; 

otherwise we cannot guarantee to apply it. 
2.3	 We reserve the right, acting reasonably, to reject any booking which we consider 

unsuitable or to request amendments to the Specification. 
 
3.	 SPECIFICATION AND DELIVERY 
3.1	 The Advertiser shall supply all copy, images and artwork (the “Specification”) by the 

deadline stated in the Booking Confirmation. 
3.2	 Any additional design or studio work required due to late submission will be charged at 

£35+VAT per hour. 
3.3	 We will schedule publication dates for the Advertisement and notify the Advertiser; 

Advertiser may request alternative dates, subject to availability. 
 

4.	 FEES AND PAYMENT 
4.1	 All Fees are exclusive of VAT, which (where applicable) shall be payable in addition . 
4.2	 We shall invoice 100% of the Fees on publication of the Advertisement, unless otherwise 

agreed in writing . 
4.3	 Invoices are payable within 7 days of date of invoice. 
4.4	 Overdue invoices shall incur interest at a flat rate of £70+VAT plus statutory late payment 

interest from the due date until payment is made. 
 
5.	 CANCELLATION AND AMENDMENT 
5.1	 Cancellations must be notified in writing by the earlier of (a) thirty days before copy 

deadline; or (b) two weeks after the date of booking . 
5.2	 If cancellation occurs after the applicable deadline, the full Fees remain payable. 
5.3	 For a series booking, the cancellation deadline applies to the entire series; no refunds or 

discounts for subsequent cancellations. 
 
6.	 INTELLECTUAL PROPERTY 
6.1	 The Advertiser warrants that it owns or has licence to use all rights in the Specification 

and indemnifies us against any third-party claims arising from its use. 
6.2	 We retain copyright in all materials created by us in connection with the Service (“Service 

IPR”) until full payment of Fees, upon which we grant the Advertiser a non-exclusive 
licence to use such Deliverables for its business purposes. 

 
7.	 LIMITATION OF LIABILITY AND DISCLAIMER 
7.1	 To the fullest extent permitted by law, neither party shall be liable for any indirect or 

consequential loss, including loss of profit, business or goodwill. 
7.2	 Our total liability in contract, tort (including negligence) or otherwise shall not exceed the 

total Fees paid under this Agreement. 
7.3	 All materials and the Service are provided “as is” and without warranty of any kind, 

express or implied. 
 

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Terms and conditions

mailto:marcomms%40ssatrust.org.uk?subject=Advertise%20with%20SSAT


8.	 DATA PROTECTION 
8.1	 Each party shall comply with the UK Data Protection Act 2018 and the UK GDPR in 

respect of any Personal Data processed under this Agreement. 
8.2	 The parties acknowledge that they are joint data controllers (as defined in the UK GDPR) 

for the processing of Personal Data for the purposes of providing the Service. 
8.3	 The parties shall enter into a Joint Controller Agreement setting out their respective 

responsibilities under the UK GDPR, including: 
a.	 the purposes and means of processing; 
b.	 the allocation of responsibilities for handling data-subject rights requests; 
c.	 obligations for implementing security measures, breach notifications and record-

keeping; and 
d.	 any arrangements as to liability and indemnity between the parties. 

8.4	 Each party shall process Personal Data only in accordance with the terms of the Joint 
Controller Agreement and applicable data protection laws, and not for any other 
purposes. 

8.5	 In the event that a Data Subject exercises rights under the UK GDPR, the parties will 
cooperate fully and comply with their obligations as set out in the Joint Controller 
Agreement. 

 
9.	 CONFIDENTIALITY 
9.1	 Each party agrees not to disclose any Confidential Information of the other except to 

those of its employees or advisers who need to know and who are bound by similar 
obligations. 

9.2	 Confidential Information excludes any information which is already in the public domain 
or lawfully obtained from a third party. 

 
10.	 GENERAL 
10.1	 Governing Law & Jurisdiction. This Agreement is governed by English law and the 

parties submit to the exclusive jurisdiction of the English courts . 
10.2	 Force Majeure. Neither party shall be liable for failure to perform due to events beyond 

its reasonable control. 
10.3	 Entire Agreement. This Agreement constitutes the entire understanding between the 

parties and supersedes all prior agreements.

What else?

Looking to advertise with SSAT but can’t decide what 
option is right for you?

Please reach out and we would be happy to discuss your 
needs. 

We can also put together a tailored advertising package. 

Did you know we can design your advertisements?

Provide us with a brief and your brand guidelines and 
logos etc, and we will do the rest. Please contact us to 
discuss your requirements and we can give you a quote.

marcomms@ssatrust.org.uk

Tel: 020 7802 2300

Email: marcomms@ssatrust.org.uk	 Tel: 020 7802 2300

Terms and conditions (Cont...)
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Don't forget to 

follow us on...

Copyright © 2025 SSAT (The Schools Network) Ltd, a private company limited by shares. 
Registered in England and Wales. Company number: 08073410. VAT number: GB 135 221 255. 
Registered office: Office 11, 295 Chiswick High Road, London, W4 4HH.

www.ssatuk.co.uk	 Email: info@ssatuk.co.uk	 Tel: 020 7802 2300

Twitter

LinkedIn

Facebook

Bluesky

http://www.ssatuk.co.uk
mailto:info%40ssatuk.co.uk?subject=Find%20out%20more%20about%20SSAT
http://www.ssatuk.co.uk
https://twitter.com/ssat
https://www.linkedin.com/company/ssat-the-schools-network/mycompany/
https://www.facebook.com/ssatuk
https://bsky.app/profile/ssatuk.co.uk
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