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Middleweight Graphic Designer 
Job description 

 

Job title: Middleweight Graphic Designer 
 
Reports to: Head of Brand 
 
Responsible for: No direct reports 
 
 
 
SSAT 
Schools can be the most inspiring communities on earth, but there can be many pressures that 
stifle their potential. SSAT is a membership organisation enabling ambitious schools to break 
through by thinking differently. We help with our knowledge of what works in schools, our world 
leading CPD programmes and our thriving networks of school leaders and teachers – the most 
extensive in the country. 
 
At SSAT we’re committed to: 

• putting customers first and knowing our members well 
• a membership offer that’s highly relevant and value for money for all schools 
• providing high-quality professional development programmes in areas including 

leadership, teaching and learning and curriculum 
• developing a high-performing, enthusiastic team who collaborate to maximise the 

knowledge and skills of all colleagues 
 
To work at SSAT you should be committed to: 

• working together to achieve the organisation’s objectives 
• contribute to and follow SSAT processes and systems to put our customers, schools 

and teachers first 
 
 
 
The role 
The Middleweight Graphic Designer will work in our busy in-house design team. You will work 
across various print and digital projects including the design and production of marketing materials 
and brochures, information booklets, editorial publications, press adverts, web and social media 
assets, and a range of collateral for our national events and training programmes.  
 
 
 
Responsibilities 

• To build excellent working relationships with colleagues to translate their requirements into 
a coherent, engaging and appealing design. 

• To review a brief – verbal or written – and accurately estimate the production time and 
costs. 

• To design materials across multiple channels in answer to a design brief. 
• To support, guide and direct less experienced members of the design team. 
• To contribute to the implementation of brand guidelines for SSAT. 
• To proof and check artwork returned by external parties for quality control. 
• To work with the Head of Brand to ensure all deadlines are met. 
• To deputise for the Head of Brand when required. 
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Your experience 
 
Essential requirements  

• proven experience of working in a similar role. 
• an excellent working knowledge of the Adobe Creative Suite, including InDesign, Illustrator 

and Photoshop, and the Microsoft Office suite. 
• experience designing from brief to final delivery across multiple channels. 
• able to deliver creative solutions within a set budget. 
• excellent multitasking experience demonstrated through the ability to manage and deliver 

multiple projects at a time. 
• demonstrate a solid working knowledge of preparing artwork for print. 
• meticulous attention to detail. 
• strong written, verbal and interpersonal skills. 
• passionate about design and keeps up to date with the latest design and industry trends.  	

	

Desirable requirements   
• knowledge of HTML and CSS. 
• knowledge of After Effects and Premiere. 
• experience of supporting, developing and inspiring other staff members. 

 
 
 
This job description is not exhaustive and you may be required to undertake other tasks as 
required.   
 
SSAT is an equal opportunities employer. 


